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Over 60 million people live in Rural 

America. 

Who are they and why are they an important 

audience for insurance marketing? 



Demographic Overview

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100

Demographics by County

D County C County B County A County

Gender 50.2% Female, 49.8% Male 52.7% Female, 47.3% Male 52% Female, 48% Male 51.7% Female, 48.9% Male 

Average Age 57 Years Old 50 Years Old 44 Years Old 46 Years Old 

Average Income $49,000 Per Year $55,000 Per Year $63,000 Per Year $76,000 Per Year

Race

81.5% White

11.8% African American 

6.0% Other

0.7% Asian

85.3% White

6.7% African American

6.0% Other

2.0% Asian

74.3% White

11.4% African American

8.9% Other

5.4% Asian

66.1% White

14.6% African American

10.8% Other

8.4% Asian

Ethnicity
92.8% Non-Hispanic

7.2% Hispanic

89.3% Non-Hispanic

10.7% Hispanic

84.7% Non-Hispanic

14.3% Hispanic

79.1% Non-Hispanic

20.9% Hispanic

Average Number of 

People in Household 
Eight or more One Six Seven



US Audience Population



INSURANCE COVERAGE IS 
IMPORTANT TO MOST AMERICANS, 

INCLUDING RURAL AMERICANS

Let’s check out why insurance 
needs are different in rural areas…



C County - Top Insurance Categories
• Long Term Care - 205

• Group Life - 137

• Loss of Income (Through Medical/Disability) - 135

• Boat - 128 

• Whole/Universal/Variable (Cash Value) Life - 121

• Personal Liability (Not Auto/Home) - 113 

• Life - 109

• Homeowners - 108

• Auto - 104

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100



D County - Top Insurance Categories
• Bond - 291

• Personal Liability (Not Auto/Home) - 174

• Other - 147

• Boat - 133

• Small Business - 130

• Auto - 121

• Individual Annuity - 113

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100



Insurance for Stages of Life 
• Single (18+) 

• Car 

• Medical 

• Disability 

• Newly Married (Avg. 25-30) 
• Car 

• Medical 

• Disability 

• Home 

• Proud Parent (Avg. 25-45) 

• Car 

• Medical 

• Disability 

• Home 

• Life 

• Empty Nesters (Avg. 45-65)
• Car 

• Medical 

• Disability 

• Home 

• Life 

• Retirement (Avg. 65+) 
• Car 

• Medical 

• Home 

• Long-term care 

Most people in C & D counties fall into the 
Empty Nesters or Retirement groups.

Source: Dollars and Sense 



HEALTH INSURANCE IS AN 
IMPORTANT ELEMENT OF EVERY 

AMERICAN’S COVERAGE

How are Rural Americans staying 
covered? 



Types of Health Insurance: C & D Counties 

C County

• Traditional Coverage - 135

• Mini-Medical/Benefit Plan - 130

• Other - 103

• Catastrophic Coverage - 88

D County

• Mini-Medical/Benefit Plan - 164

• Other - 135 

• Traditional Coverage - 117

• Catastrophic Coverage - 110

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100

C & D county Americans have a lower average HHI than A & B 

counties, which is reflected in their health insurance coverage. 



Where Americans get Health Insurance 
Health Insurance Coverage by County 

D County C County B County A County

Employment/Spouse's 

Employment 
84 102 110 98

Fraternal or Other 

Membership Group 
46 133 54 141

Medicaid 142 93 83 100

Basic Original 

Medicare
120 81 101 98

Medicare 

Advantage/Medicare+

Choice

66 94 118 101

Medigap/Medicare 

Supplement 
131 95 86 101

Medicare Part D 149 84 107 82

Military/Tricare 120 128 97 86

Individual Purchase 112 96 102 95

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100



Health Insurance Companies: C & D Counties 

C County

• Principal Financial Group - 196

• New York Life - 189

• AIG - 158

• Northwestern Mutual -158

• AARP -149

• Metlife -120

• Other -119

• Colonial Penn -114

D County

• American General - 246

• Colonial Penn - 218

• State Farm -193

• The Hartford -175

• American Family -167

• Nationwide -144

• ING -139

• AARP -130

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100



Health Insurance for Stages of Life 

Source: US Census Bureau
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• The average age for D county 

residents is 57 years old and 50 

years old for C county - which 

means they’re likely to keep 

private insurance until they reach 

the age of retirement. 

• Once retired, Rural Seniors will 

likely make the move to 

government health insurance. 

• Rural Seniors 65+ make up 25.5% 

of the senior population in the US. 



Other Insurances: Dental & Vision 

Other Insurances by County 

D County C County B County A County 

Dental 86 96 103 104

Vision 93 100 103 101

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100



HOW MUCH DO C & D COUNTY 
CONSUMERS SPEND ON OTHER 

INSURANCE CATEGORIES? 

Let’s look at some numbers… 



Annual Insurance Spend: Auto
C County

• $300,000 or more - 109

• $100,000 - $199,999 - 104

• $70,000 - $99,999 - 108

• Less than $10,000 – 111

C & D counties spend more than A & B 
counties on auto insurance due to 
agriculture, farming, and other 
equipment needed for work. 

D County

• $50,000 - $74,999 - 128

• $25,000 - $49,999 - 116

• $10,000 - $ 24,999 - 126

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100



Auto Insurance Coverage 

Typically, auto insurance is less 
expensive in rural areas due 
to:

• Smaller population

• Less traffic and congestion

• Fewer accidents



Annual Insurance Spend: Home

C County

• $100,000 - $199,999 - 120

• $50,000 - $74,999 - 128

D County

• $200,000 - $299,999 - 117

• $75,000 - $99,999 - 133

• $50,000 - $74,999 - 118

• $25,000 - $49,999 - 150

• $10,000 - $ 24,999 - 118

• Less than $10,000 - 113

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100



Annual Insurance Spend: Life

Source: Simmons Market Research

Simmons Market Research is based on National Average which is represented by 100

Annual Life Insurance Spend by County

D County C County B County A County

$500,000 or more 64 95 107 109

$200,000-$499,999 84 109 119 90

$100,000-$199,999 88 101 112 95

$50,000-$99,999 105 149 101 82

Less than $20,000 137 93 114 79

D county consumers spend the least amount on life insurance per year across all county types, and 
come in at $20,000 or less per year. C county consumers spend $50,000-$99,000 per year and only 
indexes slightly lower than average in most A & B counties on other spend.  



RURAL PARTNERSHIP

C & D county consumers are relatively untapped, 
very responsive, and key to the bottom line

TSWRural has the resources, expertise, and 
experience to reach the highly-desirable rural market

Phone: (888) 506-6055

Email: contact@tswrural.com
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